Iliana is a recent college graduate who has been hired as an Assistant Marketing Manager with Tangerine Cosmetics. Tangerine Cosmetics manufactures facial moisturizers and other skincare products. Iliana’s boss, Martin, has just assigned Iliana her first big project. While she is excited to finally be able to work on something important, she is presented with an ethical dilemma. Martin has told Iliana to work with the marketing group to redesign the packaging of a face cream to increase the recommended number of daily applications from one application to three applications. Several recent customer focus group sessions with regular users of the face cream show that one daily application is effective. Iliana knows the increased daily application would not significantly benefit Tangerine’s customers and the increase in the number of recommended daily applications is purely for the purpose of increasing sale volume. In addition to being her boss, Martin also decides who from the recent hires will be promoted. Should Iliana turn down the project? Why or why not?

